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The role of direct marketing in improving customer satisfaction.
Field study at Tishreen University.

The Effect of Product Packaging on Consumer Purchasing Decision
A Field Study on the Consumers of Perfumes and Cosmetics in the
Syrian Markets

The Role of Using the Marketing Information Systems in Improving
the Competitive Advantage

A Field Study On The Industrial Companies Operating In The
Syrian Coast

The Role of Social Responsibility in Achieving Sustainable
Development

A Field Study in the Food Industry Companies Operating in Syria
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The Role of Green Marketing in Achieving Competitive Advantage
A field Study in Industrial Companies Operating in Syria
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https://scholar.google.com/citations?hl=ar&user=QeWnlqQAAAAJ
https://kuey.net/index.php/kuey/article/view/8222
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Name: Yamen Mohamad Ahmad

Academic Title: Assist Prof, PhD

Email: yamen.m.ahmed@almamonuc.edu.iq
Nationality: Syrian

Work location: Al- MA’MOON University College

- Bachelor of Economics (Marketing)
- Master of Business Administration (Banking Marketing)
- Doctorate of Business Administration (Technical Promotion)

Educational
Quialifications

- 2020/2023 Lecturer at the Faculty of Information Engineering - Tishreen
University - Syria
- 2019/2020 Lecturer at the Faculty of Economics - Tishreen University -

Experiences Syria
- 2020/2023 Trainer in the Erasmus+ program to exchange experiences with

the European Union.

- 2019 Trainer at the Syrian Trust for Development Organization

The role of direct marketing in improving customer satisfaction.
Field study at Tishreen University.

The Effect of Product Packaging on Consumer Purchasing Decision
A Field Study on the Consumers of Perfumes and Cosmetics in the
Syrian Markets

The Role of Using the Marketing Information Systems in Improving
Research/Books the Competitive Advantage

A Field Study On The Industrial Companies Operating In The
Syrian Coast

The Role of Social Responsibility in Achieving Sustainable
Development

A Field Study in the Food Industry Companies Operating in Syria
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International
Research Websites

- Arabic

Languages . Sl

- Training in financial and administrative fields
- Project management using MS Project Management
Personal Skills - Working with computer programs ((PowerPoint + Excel + Power Bl
Desktop.
- Supervising articles, research theses and graduation projects.




